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1Definition 


A franchise Is a type of license that 
grants a franchisee access to a 
franchisor's proprietary business 
knowledge, processes, and 
trademarks, thus allowing the 
franchisee to sell a product or service 
under the franchisor's business name. 
In exchange for acquiring a franchise, 
the franchisee usually pays the 
franchisor an initial start-up fee and 
annual licensing fees. 


Source : 
https://www.investopedia.com/terms/f/franchise.asp 


2types of 
Frac otAGHA g WSeu approach 


for market dunt. and boosting 
company turnover. It offers numerous 
advantages to both the franchisor and 
franchisee, with significant benefits tied to 
the brand. 

Within the realm of franchise strategies, 
there exist various types, each with its own 
merits. Some of the most effective types 
include: 


FRANCHISE 


1. Fast Food and Quick-Service Restaurants 

: Brands like McDonald's, Subway, and Taco 

Bell have a strong presence worldwide due Source : open AI ( chat GBT ) 
to their recognizable products and efficient 

business models. 


Within the realm of franchise strategies, Source : open AI ( chat GBT ), Google, www ee oreneurcom,Le 

there exist va rious types, each with its own matin , the official web site of HOLCIM in Morocco, Keller Williams 
in morocco 

merits. Some of the most effective types 


include: ——— (Nf 


1. Fast Food and Quick-Service Restaurants 


: Brands like McDonald's, Subway, and Taco 
Bell have a strong presence worldwide dué 
to their recognizable products and efficient 
business models. 


J 
2. Retail Franchises : Businesses like 7- 997 “OI. as lant -views 


lanet 
chiropractic "fitness 


Eleven, The UPS Store, and Anytime Fitness URGENT CARE 


LabelVie 


GROUPE 


offer opportunities for entrepreneurs to tap —— = 

into established markets. —— Tanna ne tee te cin 
3. Fitness and Wellness : Health-conscious = e | Mate 
consumers have led to the growth of = = 

fitness franchises like Planet Fitness and “> Weichert 


All Under One Roo 


OrangeTheory Fitness. 

4. Home Improvement and Maintenance : 
Companies such as The Home Depot and ————> Fecal. meineke 
MaidPro provide services and products that 


rPAt—ATr ER ARnmanirnarc! nannc 
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Companies such as The Home Depot and 
MaidPro provide services and products that 
cater to homeowners' needs. ESEON 
5. Real Estate : Brands like RE/MAX and ———~ ((@A) iC Be 
Keller Williams offer franchise opportunities os - . = 
in the real estate industry. 


6. Automotive Services : Franchises like od : ae a C 
Jiffy Lube and Meineke Car Care Center 
provide vehicle maintenance services. aid 


7. Childcare and Education : Tutoring “= 
centers like Kumon and daycare centers = 
offer valuable services with high demand. 
8. Senior Care : With an aging population, 
franchises like Right at Home and Visiting 
Angels provide essential elder care 
services. 
9. Cleaning Services : Cleaning franchises 
such as Molly Maid and Jani-King cater to 

: : : : Source : open AI ( chat GBT ), Google, www.entrepreneur.com,Le 
both residential and commercial clients. matin , the official web site of HOLCIM in Morocco, Keller Williams 
10. Technology and Electronics : Brands =” ™°"°°® PranchiseChatter 


Angels provide essential elder care 
services. 

9. Cleaning Services : Cleaning franchises 
such as Molly Maid and Jani-King cater to 
both residential and commercial clients. 
10. Technology and Electronics : Brands 
like Experimac, which specializes in Apple 
product repairs and sales, have gained 
popularity. 


3Terms and 
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franchisee. It is a legal binding agreement. It 
explains in detail what the franchisor expects 
from a franchisee, in the way the franchise 
operate every facet of the business. There is no 
standard form of franchise agreement because 
the terms, conditions, and the methods of 
operations of various franchises vary widely 
depending on the type of business. 


Every franchisee is required to sign the 
franchise agreement, and the franchisor will 
also sign the document. 


sMNaw, more about what you will find in the pages 
himtsthenty aa atheem a anePoiteaithd asnacare Sareement. 
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Lerciter ent will designate the territory in which 
Ilfo mMYoutline any exclusivity rights you may 


have. 
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This section details how franchisees are 
expected to run their units. 


Training and ongoing 
Franchisors offer training and training programs for franchisees 


Sit P {aifing may take place at corporate offices or out 
e field. Allo 


int ngoing administrative and technical support will 


D be outlined in the agreement. 
uration 


The document will detail the length of the 
duration of the franchise agreement. 


Franchise 
FEQHAWESEMION Tt sora” 


operating system. Those costs will be clearly outlined. 


Royalties/ongoing fees 


Here you will find the details of the franchisor's royalty structure. 
Most franchisors require franchisees to pay an ongoing royalty, 
usually a percentage of total sales, which is often paid ona 
monthly basis 


Source : 


oy [ee ae enna (ay / TATT ATT AT ee ee OS a Pa | pee emma fy Peas Y oe enna) Por tome eae ee a ee ee 


Operations 
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Trademark/logo 


This section will outline how a franchisee can 
use the franchisor's trademark, patent, logo and 
signage. 


Advertising/ 
PaateK NETS iranchisces are 


required to pay towards those costs. 


4Examples 


franchise of Mievic in Mexico 
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_, Mievic in 
~ Khouribga 


Source : my personal experience like visiting the franchises and research in 
aAffici1al wah cita 
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5Conclusion 


To resume, the franchise for franchisee is a 
great idea for the investors who do not want 
to risk with their money in starting up a 
business and get profits easily concerning 
the investors who do not have the creative 
mindset to generate a new product or 
creating project from the O level, 

In order to operate a franchise you have to 
respect all the terms and policies like 
acceptance, marketing and the most 
important thing is the brand identity, these 
are the most common and legal terms in 
every franchise in the world and if you do 
not respect these terms you will get 
punished by the law because if you did not 
respect the rules you will more likely to play 
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